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Message from Nama’s Team
NAMA 2018 …Infinite Abilities and Ambitions
that Embrace the Dreams of the Youth
2018 marks the strong kick off and propagation of the Center’s
projects among the target group. In addition, efforts were exerted
over a period of two years to introduce and promote the Center’s
various projects, to put forward quality programs and projects to
build the capacities of the youth and to put into effect a social
investment approach in line with the highest standards and
international practices. These efforts allowed the Center to adopt a
more effective and profound approach to harness the capabilities
of young people, help them meet future challenges, and cater
to their needs and aspirations, which played a significant role
in attracting different groups to NAMA such that the number of
individuals that benefited from the Center’s projects this year
increased considerably.
The Center focused on attracting the youth by providing services
that help in their development, by communicating with them
through direct meetings, encounters and modern technologies, as
well as by using designs and expressions that meet their aspirations
via social media which contributed in making the different projects
and activities more attractive to the youth. The activities of NAMA
became viral on YouTube, Instagram, Twitter and others. Also,
social media influencers and their active participation in all youth
events helped in promoting the activities of the Center.

use and dissemination of the curriculum in February 2019.
On the other hand, the research study carried out in cooperation
with the Social Research Center at Qatar University on the reality
of the youth in the country and exploring the best solutions to
foster innovation has come a long way after the team improved
outputs by circulating the study in many schools and universities
across the country, such that the number of surveyed amounted
to 1200 young person from the different universities and schools.
It has been a busy year with many new projects. In the field
of capacity-building and diversification of possibilities and
opportunities, two new projects have been implemented within the
Youth Capability Enhancement program, these are the professional
competencies building program “Tamayoz”, and NAMA Camp. As
for the projects supporting the education, training and professional
development of low-income families.
This year also witnessed a qualitative development in the field of
entrepreneurship with many innovative activities that cater to the
needs of the youth, including a communication and counselling
activity, “Business and Coffee” and “Mulhemen”, as well as selfdevelopment courses for entrepreneurs.

Our main concern in gauging the success of our projects is linking
them to the actual needs of the youth, and the result-based
feedback and evaluation. In this regard, we have participated
in vital and related work in the joint project with UNFPA that
extended for nearly two years and will be completed by the end
of 2019. This year we published a report on the reality of youth in
Qatar entitled “Reality Analysis and Response Assessment” with
the participation of all stakeholders. We also organized a national
workshop that included all ministries and partner institutions to
discuss the report. This was followed by the drafting of a
curriculum for “Enhancing Life Skills and Citizenship Education”
which culminated in a training program to train 40 trainers on the
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Social Development Center “NAMA”
in a Glance

The Social Development Center - Nama is a non-profit, social and development organization
established in 1996 under the patronage of HH Sheikha Moza bint Nasser, Chairperson of Qatar
Foundation for Education, Science and Community Development to contribute to the human
and social development of the State of Qatar.
The Center was established by Qatar Foundation and has been operating since 2013 under the
umbrella of Qatar Foundation for Social Work and it is a member of United Nations Economic
and Social Council
The Center aims to contribute to the development of the Qatari society, in cooperation and
coordination with the public, private and civil society sectors to mobilize and invest the energies
of the target groups and empower them and expand their opportunities and choices by raising
their awareness, building their capacities and integrating them into the labor market.
The Center is mandated to take all necessary measures to achieve its objectives and optimize
its role. Accordingly, it can:
1.
2.
3.
4.
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Provide services and programs aimed at training and raising the awareness of the youth
Provide support programs and contribute to the financing of youth projects
Establish community-oriented development projects
Cooperate and coordinate with ministries, public bodies, public institutions and other
government agencies and civil society organizations to share experiences and information
relevant to the objectives and competences of the Center.
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Vision, Mission and Values
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Strategic Directives and Objectives
We are keen to complement and harmonize the outputs and activities of the projects with the decrees of the state to achieve a knowledge-based
society. We work on providing an enabling environment that motivates young people to learn, innovate, and explore their capabilities. Hence,
projects, programs and activities that support the participation of the youth and enhance their contribution as partners in the development of
society are varied.
Through the following seven major projects, the various programs and activities work to meet the needs of the youth:
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Entrepreneurship and Development Model:

Qatar 2030
The initiative was launched by the International Labor Organization
in support of small and medium enterprises during the last century
under the slogan “The Fourth Choice”. Since then, small projects have
proved successful in developing the economies of both developed and
developing countries, increasing the GNP and achieving economic
development at the national and individual level by contributing to
improving the quality of life for individuals and families. Experience
has also proven their ability to create large jobs opportunities at
lower costs and greater returns, to generate more promising job
opportunities and to exploit local resources. Furthermore, recent
trends towards a knowledge-based economy and the availability of
advanced technologies helped in improving such projects and their
mechanisms of implementation.

present and future requirements... The exploitation of knowledge and
modern techniques in reproducing raw materials or products indicate
the enormous potential of entrepreneurship and creativity and the
organic relation between them.

The vision of modern entrepreneurship is based on an integrated
system that includes three main elements: first, technical knowledge,
innovation and creativity under the leadership of young leaders
characterized by passion and the ability to experiment and change
in pursuit of the best; second, a knowledge-based economy and the
adoption of advanced technological systems and organizational
knowledge, the use of its components throughout the project, as well
as the exploitation of the flow of information and the broadening of
knowledge and imagination in order to present distinct works that
add value not only to business but to human thought and experience.
While the third element is technical, material and logistical support
from the concerned institutions, which includes public institutions,
civil society organizations and the private sector, to adopt pioneering
ideas and to participate in the investment of entrepreneurial ideas and
professional disciplines in marketing and information technology.

Qatar National Vision 2030 sought to anticipate Qatar’s renaissance
and development through a coherent strategic plan to achieve social
cohesion, adequacy and well-being. QNV has identified four pillars of
development, these are human, social, economic and environmental
development through the exploitation of opportunities, resources
and new technologies, which are capable of achieving its vision of
sustainable development for future generations. The State of Qatar
recognizes the importance of the economy as a basis for prosperity.
State institutions and all civil society organizations are making
great and constructive efforts to support economic stability and
development by actively seeking to consolidate the scientific and
educational foundations of the knowledge-based economy.

Reality indicates that there is an unbridled desire among the Qatari
youth to shift towards entrepreneurship, which is a good indicator.
Entrepreneurship begins with initiative that contributes to the
addition of multiple and diverse dimensions, including creative
thinking and how to market new ideas and turn them into goods and
services that meet evolving requirements. Those who have a stake in
developing entrepreneurship from government entities, civil society
organizations and scholars are required to exert serious and joint
efforts to integrate ideas and visions on a number of requirements
that explore opportunities, challenges, incentives, motivation,
innovation and the pathways required to deliver a whole range of new
and unique goods and services not only through innovation, but also
by transforming traditional work and production patterns to meet the
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There is an unbridled desire among the
Qatari youth to shift towards entrepreneurshi

Although the region’s production and consumption market is large and
growing, economic openness, market access, the use of technology,
intense rivalry among multinationals, markets and products that have
a niche in this market reduce the chances of Qatari youth in entering
these markets with a clear and deliberate vision, which leads to a
waste of public money, effort, time and a lot of other negative effects
.... It is necessary to combine and integrate efforts to transform this
market into a modern market smartly managed by entrepreneurs.

The Social Development Center “NAMA”, established in 1996, strives
to support the State’s efforts to achieve a state of efficiency and wellbeing, targeting the development of human capital as a means and
an end for development. NAMA has worked on adopting the best
approach to qualitative development and economic empowerment
for young people. The Center has over 18 years of experience in
the field of development, training and empowerment, based on
scientific and practical principles that match the requirements of
the specific stage and the needs of the target groups. The Center’s
comprehensive entrepreneurship program is the most important
youth-oriented program that targets young men and women towards
building a knowledge-based economy. It ensures the preservation of
their financial resources and their efforts in establishing pioneering
and economically feasible projects.
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Achievements
of 2018

First approach: Build and develop the knowledge and abilities of
the youth and motivate them

Community Outreach Project

“Moqbeleen”

22
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“Moqbeleen” project aims to communicate
directly with the target sectors to promote the
participation of youth in public and community
work by building communication bridges and
working directly with them in their place of
gathering and introducing the objectives and
vision of the Center, as well as its activities,
projects and development services. The project
also works on educating the community about
various tracks to allow them to benefit from the
services available and to empower the youth and
integrate them in the service and development
of society. Through outreach and response, the

needs of youth and the challenges facing them
are identified and built upon in the design of
additional developmental programs in line with
the Center’s objectives.
The project seeks to inspire young people at local
levels to motivate them to be effective partners
in the monitoring, design, implementation and
follow-up of their community development needs.
Through mutual feedback between the Center
and the target sectors, the developmental needs
of the community are identified.
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First approach: Build and develop the knowledge and abilities of
the youth and motivate them

Developing Social Entrepreneurs Project

“SAMA-NAMA”

The project aims to achieve quality development quality, invest the
creative energies of young pioneers, kindle their ambitions and
aspirations and develop their abilities through carefully selected
programs to create an educated and enlightened generation that has
a tremendous capacity for inventiveness, creativity, leadership and
interaction with the issues and needs of the community and to train
them to innovate and lead social development projects. The project
also encourages young people to create community development
projects that can be supported by Nama and implemented by the
youth themselves. This project ensures the participation of the
youth and allows them to play an active role in society.

The program aims to:

•

•

•
•
•
•
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-

•
•

institutions in the Republic of Greece.
Third stage: Capacity-building stage, over a period
of four months, from July to November, during which
participants presented viable social projects.
Fourth stage: judging and evaluating the projects of
the second cohort for “Sama-Nama” program. The jury
included a number of influential figures in society with

social and artistic expertise.
Graduation ceremony of the second cohort of social
entrepreneurs of “Sama-Nama” program in the presence of HE
Sheikh Thani bin Hamad bin Khalifa Al Thani.
The final stage is to provide technical and material support for
innovative community projects of social entrepreneurs.

Build a modern individual that is committed to the values of
society, responds to its developmental needs, is capable of
leading social work, participates consciously and integrates in
the service of society.
Provide promising leaders with unique opportunities to make
positive changes in their lives, become empowered, self-exalted,
understand their weaknesses and their strength, and to instill in
them a sensible national will that allows them to face challenges,
overcome difficulties and initiate social entrepreneurial projects
that contribute to the development of the society and the State
based on what they learned from the program both theoretically
and practically.
Target group: young males and females, aged 18 to 35 years.
The program was launched during World Youth Day 2017.
In 2018, the program started training the second cohort of social
entrepreneurs based on different projects and outputs.
Graduation stages of the social entrepreneur:
- First stage: 25-hour specialized courses within the State
of Qatar to identify the theoretical and practical aspects
of the concept of social entrepreneurship and the
abilities and skills required for social entrepreneurship.
- Second stage: access to global experiences in the field
of social entrepreneurship. 70 practical hours in social
Annual Report 2018
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First approach: Build and develop the knowledge and abilities of
the youth and motivate them

2/Lifestyle Enhancement and Improvement:

Improving Lifestyle and Learning Life Skills

The project seeks to promote healthy and active lifestyles, guide them to adopt thinking, organization
and positive planning, develop social skills, promote physical and mental health, enhance responsibility
and inventiveness, and promote creativity and innovation.

1/ Life Skills and Citizenship Promotion
Project:
The project aims at promoting quality development
and investing in the capacities of young people,
through a harmonized system of training
programs intended at preparing an empowered
generation with intellectual capabilities and skills
that qualifies it to contribute to a knowledgeable
and modern society, and to achieve the requisites
of the Qatar National Vision 2030.
Curriculum of the Life Skills and Citizenship
Promotion Project
Based on international and regional experiences,
and in line with the values and needs of the Qatari
community, the first national model curriculum
for the promotion of life skills and citizenship in
Qatar was designed in collaboration between
the Social Development Center - Nama and the
United Nations Population Fund (UNFPA). The
Guide aims at instigating a move from education

to learning which leaves a sustainable impact
based on the values of promoting human dignity
for a responsible and effective citizenship that
contributes to the achievement of the Sustainable
Development Goals based on equality and equity.

The lifestyle enhancement and improvement project aims to enhance knowledge, skills and abilities
for a safe and sound adolescence by providing programs and services that contribute to shaping the
mindset of the target audience, promoting healthy and balanced lifestyles, raising awareness and
knowledge about mental and physical health, and supporting the internal balance of adolescents to
achieve psychological security and self-reconciliation. It also enhances social skills in order to deal with
the outside world, to respect others, favour dialogue, and support a happy and balanced living.

The skills proposed in this Guide are designed in
response to the findings of the Situation Analysis
and Response Assessment study. The Guide
covers 12 basic skills, distributed in four integrated
dimensions to form the pillars of the teaching and
lifelong learning process: The first national model curriculum in the State
of Qatar was designed in collaboration between
Nama and the United Nations Population Fund
(UNFPA). It aims at instigating a move from
education to learning which leaves a sustainable
impact based on the values of promoting human
dignity for a responsible and effective citizenship
to achieve the Qatar National Vision 2030.

The curriculum covers 12 core skills, distributed over four integrated dimensions to form the pillars of the process of
teaching and lifelong learning:
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4/ / Enhancing National Competencies “Tamayoz Nama”:

First approach: Build and develop the knowledge and abilities of
the youth and motivate them

The project aims to prepare proficient and capable Qataris to respond to the needs of the Qatar National
Vision 2030 and its aim to achieve a knowledge-based economy. It also builds the capacities of young
people and allows them to obtain professional certificates of the highest international standards in
different disciplines. It encourages the youth to choose a career path and develop their abilities to obtain
internationally accredited certificates.

Improving Lifestyle and Learning Life Skills
3/ Youth Peer Education – Y Peer:
The project aims to create a peer network directed at enhancing interactive peer learning opportunities to
share knowledge and experiences. The project seeks to develop the capacity of participants, by training
and qualifying youth leaders to become mentors and motivators for their younger peers. Through direct
mentoring, the mentor motivates the mentees and develops their knowledge, entrepreneurial abilities and
entrepreneurial thinking in order to become future influencers.

This year, two certificates have been selected from the most important professional qualifications: the
Certified Trainer Certification from Cambridge University, and the Project Management Professional
Certification from the Innovation Center (Al Ibdaa).
Supporting Studies and Research
An agreement was signed with the Social Research Center at Qatar University to cooperate with Nama on a study entitled “Ways to Develop
Youth Work and Its Innovative Role in Social Entrepreneurship: Reality, Problems and Solutions”.

Three (3) camps were organized in 2018, two (2) for males and one (1) for females
The study, which spanned over a period of 18 months, is the first
of its kind, due to the comprehensive nature of the research that
addressed important issues in the development of youth, social
and entrepreneurial work. The research project emphasized
the adoption of a multidisciplinary integrated methodology of
research that was implemented through:
•
•

•
•
•
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Theoretical desk research: to analyze official documents, policies
and related studies.
Theories underpinning the main concepts of the study (volunteer
work, social responsibility, entrepreneurship), and exploiting them in
the study methodology and tools.
Field surveys of different youth samples through questionnaires.
In-depth interviews with officials of youth institutions.
Focus group discussions with stakeholders and young people.
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First approach: Build and develop the knowledge and abilities of
the youth and motivate them
Nama organizes a Workshop Entitled “Qatari Youth and Their
Role in Comprehensive Development” In Cooperation with
UNFPA
In cooperation with the United Nations Population Fund
(UNFPA), the Social Development Center (NAMA) organized an
extensive workshop on “Youth and Their Role in Comprehensive
Development” with the participation of a number of experts and
researchers interested in issues of development and empowerment,
as well as specialists in the youth studies and their roles at various

The study of the reality of Qatari youth came in response to the
results shown by the comprehensive development indicators in the
country. The importance of this workshop stems from two aspects:
First, Qatar topped the countries in the region in all indicators except
youth development, where it scored 0.65%, which is what the study
sought to deal with scientifically. On the other hand, the relative

levels, especially those related to their participation in the plans of
comprehensive community development.

weight of young people within our society, which is dominated by
young people whereby 48.4% of the population is aged between
15-35 years, according to the latest statistics. The study relied on
various methods of verification, analysis and interpretation in order
to set out forward-looking solutions and alternatives. The workshop
participants will be reviewing the results to increase the chances
of benefiting from them at the national level and to enhance the
impact of the extended project in the hope of allowing it to achieve
its main objective of supporting the Qatar National Vision 2030.

The workshop focused on discussing the results of a study prepared
by Nama in cooperation with the United Nations Population
Fund entitled “Youth in the State of Qatar: Situation Analysis and
Response Assessment”, which is part of a project between the two
parties that will last about a year and a half and will tackle the same
issue.
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Youth in the State of Qatar:
Situation Analysis and Response Assessment
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First approach: Build and develop the knowledge and abilities of
the youth and motivate them
Supporting Education and Professional
Development Project

Learn and rise up in your community

The objective of the project is to improve the quality of life and social well-being of low-income groups, and to foster the development
of personal capacities by ensuring universal primary education and providing university education, as well as training and professional
development for integration into the labor market.
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First approach: Build and develop the knowledge and abilities of
the youth and motivate them

Awareness Campaigns
Work in the field of social development shall not improve without
spreading awareness and tackling social and cultural challenges
according to objective principles and scientific methodology. The
accelerated variables and the efforts deployed by different states to
achieve an adequate and just society require extensive community
participation in all aspects of development work. Through various
means and media Nama works to connect the youth with the main
issues and of their time and with their fields of interest to enhance
their opportunities for integration in social service. The means Nama
uses for raising social awareness range from direct communication
through workshops, educational seminars, dialogues and lectures to

reading and visual materials on the Center’s website and YouTube
and the different form of social media to cater to the preference of
the youth and benefit from the use of modern technological means
such as videos, infographics and others. The Center has adopted
a campaign approach due to its sustainability and its efficiency in
consolidating the campaign’s goals and facilitate its follow up by
the target groups. Each year, the Center carries out three campaigns
ranging from one to three months.

1/ Aspiration and Achievement
2030 Campaign:
The Center launched the second edition of “Aspiration and
Achievement 2030” campaign, with the aim of optimizing the role
of Qatari youth and their part in achieving the Qatar National Vision
2030 and enhancing their responsiveness to the requirements of
Qatar’s Second National Development Strategy 2018-2022.
The campaign aims to raise the level of awareness among young
people about the importance of QNV 2030, its pillars and objectives,
and motivate them to contribute consciously to achieving the
objectives of this vision.
The campaign was implemented through youth-oriented awareness
workshops, in addition to the use of media, technology and social
media to issue awareness videos, as well as the weekly competition
to shed light on the role of youth in supporting the implementation
of QNV 2030.
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First approach: Build and develop the knowledge and abilities of
the youth and motivate them
Awareness Campaigns
2/ My Decision Campaign:
Youth-led community participation
It is one of the youth initiatives for social entrepreneurs. The idea is to help students choose
their educational and vocational path and it was launched by Sama-Nama team and received
technical and physical support from Nama Center. The Center’s team carried out an awareness and
promotional campaign that included a number of activities including workshops, panel discussions
and awareness videos. The launching ceremony of the campaign was held at Qatar National Library
(QNL) events area - the campaign’s supporting partner - in the presence of officials from the Qatar
Foundation for Social Work, Nama Center and some dignitaries. The ceremony ended with the
launching of the practical aspect of the campaign, “Implementing My Decision” which guides young
people and helps them achieve the goals of the campaign and meet their needs in this respect. The
project will be managed by a team of social entrepreneurs.
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3/ 6 Internal Values Campaign:
The Corporate Values of Social Work is one of the pioneering initiatives launched by the Qatar
Foundation for Social Work. It aims to develop the culture and skills of the employees to reflect the
identity of those working under its umbrella as development, rights and social protection advocates.
In this context, the Community Awareness Department launched an internal campaign to raise the
awareness of the Center’s staff about the institutional values that social workers should adhere to in
order to unite everyone within the framework of one institutional culture made up of 6 core values.
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Second approach: Supporting and Developing Entrepreneurship

Technical Support

The Center worked on supporting entrepreneurship since 1997. Accordingly, it has worked over the course of a year to develop international
curricula for training on small and medium enterprises, including three curricula and eight training courses aimed at identifying small
enterprises with economic feasibility. As a result of this work the Small and Medium Enterprises Development Center “Tanmiya” was
established; it provides training services for both males and females.

Building Knowledge and Capabilities: The knowledge and capacity-building training programs include two
pillars:

The integrated Enterpruenrship support project aims to:

First: The “Tanmiya” program, which is a beginner and advanced training model based on the ILO
entrepreneurs’ curriculum (Start and Improve Your Business)
Second: courses that are part of the Nama Future Program to meet the special needs of entrepreneurs and
the needs to develop self-acquired and personal skills

“Tanmiya” Courses (Start and Improve Your Business):
Using the “Start and Improve Your Business” approach adopted by the ILO after adapting its elements to the nature of the Qatari business
environment, we aim to provide entrepreneurs with the necessary management skills and qualify them for successful business projects
through a series of training and advisory services offered in the following workshops and training programs:
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Second approach: Supporting and Developing Entrepreneurship
Supporting and developing the entrepreneurial
ecosystem
The project aims to promote entrepreneurship at the individual and community level through many activities that contribute to building the
knowledge-based and physical capacities of entrepreneurs from small and microenterprises, and thus promoting and fostering a culture
of innovation among young people in order to adopt value-added entrepreneurial projects.

2/ Business and Coffee:
Aims to encourage young people to adopt a culture of entrepreneurship and innovation and helps
young people who find it difficult to present ideas, and transform ideas to successful projects that
benefit the Qatari community and provide an added value to the country.
Business and Coffee seeks to empower and support young people to become qualified and able to
manage viable, innovative, small and microenterprises as well as to promote entrepreneurship and
innovation.

The program is implemented through many activities that promote awareness and enlightenment through business and coffee, speaker’s
series, networking among entrepreneurs, and between start-up owners and investors, as well as financing economically viable and feasible
projects through the Rasameel Fund.

1/ Mulhemeen:
Inspired by local, regional and global experiences, the “Mulhemeen” platform has played a leading
role in entrepreneurship and innovation. It also includes success stories and lessons learned for
leading entrepreneurs and empowers local leaders to learn about their experiences, their professional
journeys and their success factors to pave the way for entrepreneurs or ambitious start-ups owners to
innovate in their projects.
“Mulhemeen” is among the innovative ideas offered by Nama to the entrepreneurship sector in Qatar
to promote the ecosystem of the sector and to help entrepreneurs of small and microenterprises to
grow and thrive, and to invest all the potentials of the State to pave the way for them.

•

•
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3/ Financial support for Entrepreneurship (Rasameel Fund):
Rasameel Fund is an important mechanism for financing small and microenterprises for Qatari entrepreneurs
who wish to establish their new projects or expand their existing ones by providing various interest-free loans
with easy repayment conditions that will provide them with stability and profitability.

Project presentation: An important part of
being a business entrepreneur is your ability to
explain and communicate your project idea, and
the hardest part is to convince the other party
with your project. Project presentation courses
are an opportunity for promising entrepreneurs
to get the investment necessary to cover the
capital requirements of their companies in their
small and micro enterprises, so that they will be
able to present their business ideas to compete
among them in front of an elected group of
investors to win and obtain the investment
required.
Networking and Business Dinner: An important
source for building productive working
relationships is attending business-related
conferences and events. Entrepreneurs will
be invited to dine alongside the right people
who are considered a source of enrichment to
entrepreneurs. Networking is the essence of
building relationships. It helps entrepreneurs
exchange ideas and information and search for
potential partners. It also helps them grow their
business, and establish or explore new business
opportunities.
Annual Report 2018
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Second approach: Supporting and Developing Entrepreneurship

Incubation

Start your business safely

The incubation program targets microenterprises and home-based projects through a series of
services that support the project at all stages to ensure it grows into a sustainable business. The
incubation program includes attracting real and potential micro entrepreneurs, identifying their
ideas and talents, and evaluating the product (commodity or service) in case of existing projects.
In case the project was still in the idea phase, the program ensures the effectiveness of the idea
and its viability, and then qualifies entrepreneurs to enter the incubation process, which takes
one to 3 years (maximum), during which the incubated entrepreneurs is provided with all the
services required to develop theirs project and coordinate with the training department to meet
their training needs, which enables them to operate and manage their projects.
Promotion and supply of sales outlets and exhibitions is the essence of the department’s
administrative and technical work. It seeks through negotiations, agreements and partnerships
to find solutions and means to client access to incubated projects, either directly or through an
intermediary.
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Third approach: Economic Empowerment and Promoting
Employment Opportunities
Economic empowerment and promoting employment opportunities include two major projects:
•
•

Establishment of Qatar International Beauty Academy “Tajmeel” that provides international certificates “CIDESCO - City & Guilds”
Establishment of Sheikha Hayabin Nasser Factory for Industrial Tailoring & Sewing “Training and Operation”:

Sheikha Haya bint Nasser Factory
for Industrial Tailoring & Sewing
Sheikha Haya bint Nasser Factory for Industrial Tailoring & Sewing was established by the Social
Development Center (NAMA) as a non-profit institution with administrative and financial autonomy. It
aims at providing employment opportunities for women.

Qatar International Beauty
Academy
In 2009, the Social Development Center (Nama) established the Qatar International Beauty Academy
(Tajmeel) in order to promote employment and education opportunities for young men and women
alike. Tajmeel seeks to improve the ecosystem of the beauty industry with its various cosmetic, inpatient and productive sectors, to promote beauty as a science and an art, to provide quality education
and the transfer of knowledge via global expertise and accredited certifications in the fields of beauty,
hair and related fields, in order to supply the market with skilled professionals and create employment
opportunities. The selection of international institutions, such as CIDESCO in Switzerland, and Sebtec
as international licensing institutions.
As per the agreement with the Ministry of Administrative Development Labor and Social Affairs, Tajmeel
contributes to safeguarding the business environment by issuing professional licenses for workers in
the beauty industry in Qatar.

The factory supports Made in Qatar products and supplies high-quality official uniforms for ministries and
institutions. The annual production capacity of the factory is about 13000 pieces.

Main Clients:
Qatar Petroleum, Qatar Fuel Company (WOQOD), FAHES, Al Seef Limited,
Qatar International Beauty Academy “Tajmeel”, Dolphin Energy Limited,
Qatar Racing and Equestrian Club and Qatar Independent Technical School.
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•

Qatar Network for Health
and Beauty Employers
becomes a member of
CIDESCO

•

Fashion show at VCU-Q

•

Participation in the
CIDESCO Conference in
Sweden
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Nama Consolidates the Concept of Social
Responsibility
Based on the concept of social responsibility, its importance as a main pillar of community life, and an indicator of the
progress of societies, Nama applies social responsibility internally and externally.

Through its community partnerships, Nama seeks to consolidate the concept of corporate social responsibility in
various business sectors, and in various forms ranging from direct financing of its various development programs and
projects, such as supporting education, financing projects incubated by the Center and benefiting from its services,
empowering business owners to conduct their business activities, and providing free promotional space to promote
and sell products. As an example, the Kidney Charity Project that helped 992 beneficiaries.
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Community Events

Participaion in Al-Meera
Consumer Products
Company

Qatar Exxon Mobil

Qatar International Food
Festival

The Annual Forum of Qatar Foundation for
Social Work

The 5th Qatar International
Agricultural Exhibition

Agricultural municipal
parks for the sale of
agricultural and animal
products

Sport National Day

2018/1/1

2018/8/12

2018/2/13
2018/10/30

2018/3/8

2018/10/31

International Youth
Day

2018/11/11

The World Entrepreneurship Week
The graduation ceremony of
Qatar International Academy “Made at home” Exhibition
“Tajmeel” students

2018/3/15
2018/12/6

2018/3/19
2018/12/8

2018/3/20
2018

Participation in Al-Wakra
Souq

Nama Staff Annual
Gathering

2018/4/30-1/1
2018

Participation in
Monoporix
Supermarket

Qatar National Day
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Partners and Supporters
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Fourth: Communication and Media Achievements
Website & Mobile App

First: Social Media Communication:
In order to build an effective network of communication
with the target audiences, the Center has strengthened its
communication efforts through all means and media to involve
youth, listen to them, open discussions with them and empower
them socially through a range of informative and awareness

raising leaflets. The Center also enhanced its community
participation by disseminating its media content to a larger
segment of society.
Nama maintained constant contact with its audience through
the use of the most prominent social media platforms (Twitter,
Facebook, Instagram, YouTube, Snapchat). The data gathered
regarding this activity showed the following results:

8,593

629
332

69

261

Android
User

287

20,247
204,438
242

368

659
IOS User

584
Nama Website Users:
Users
New Users
Sessions
Pageviews
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239,095
239,683
392,243
477,810

Nama Website Users on World Map 2018
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Fourth: Communication and Media Achievements
Social Media Communication

Through its communication and media strategy, Nama has realized a number of communication and media achievements which
have played a prominent role in supporting the Center’s strategic orientations. These achievements have focused on the following
main areas: image and branding, introducing Nama services, effective communication with the public, supporting activities and
programs, promoting the role of effective media content)
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New Followers
of Nama Social Media Accounts
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Communication and Media Achievements
Enhanced Media Presence

Third: The Like Award:

First: Radio and Television Presence:
Nama has enhanced its media presence among its audience
through a strong media partnership with audiovisual and written
press. Its participation in television and radio shows reached
more than 20 participations, ranging from hosting, interviews,
coverage and television reports on Nama and its

Second: Presence in the Press:
Nama has published more than 200 press releases, which
have been published in various media and news outlets.
The coverage has not only shed light on Nama’s services,
activities and programs, but has also played an important role
in spreading the culture of social entrepreneurship among the
different factions of society. This helped in guiding the youth
towards the right path and direction with respect to social
entrepreneurship. It also played an important role in drawing
attention to the young entrepreneurs and introducing their
projects, best experiences, successes and presenting them to
the society.
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services. Through these media partnerships, Nama has been
keen to motivate, involve and educate young people to support
their entrepreneurial projects and ideas, and has always worked
to create a platform for effective dialogue and debate with this
group to achieve genuine leadership, entrepreneurship and
success.

The Like Award is a media strategy that targets advertising and marketing the Center’s
products and activities. By posting and interacting on social media platfroms interaction is
intensified with the public and awareness is raised on the Center’s projects and objectives.

New followers during
the #like_nama period

Interaction with
#Like_nama Award
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